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Brands are
psychology and science
brought together as a

promise mark as
opposed
to a trademark.










BRANDING &
CUSTOMER SERVICE

Improves recognition
creates trust

supports advertising
builds financial value
inspires employees
generates new customers

Source : https://www.deluxe.com/sbrc/branding /six-reasons-why-strong-brand-important-
small-business



https://www.deluxe.com/sbrc/branding/six-reasons-why-strong-brand-important-small-business
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colleges where parents can expect the lowest amount of student loan debt | lendedu.com










We are Weber.

We put teaching first. We forge strong connections.

We are dedicated and resourceful, down to earth and forward thinking.

We know how to challenge you,
and we care enough to do it.

We are proudly rooted in our community while we pioneer beyond boundaries
We are unique in our ability to welcome everyone who has a dream

-- to learn, to grow, to lead, to excel, to find your passion, to provide for your family --

and we offer the personalized
opportunities, experiences and support

to transform that dream into reality.

Our doors, and minds, are open.










‘RIGHT HERE’ & JUST RIGHT’



‘LOUDER & PROUDER'’



‘MOUNTAINS’
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BRAND SUPPORT



FONTS



VOICE



COLORS



LOGOS

KEY:

1. flaming ‘W’ logo

2. wordmark (one-line & two-line options)
3. primary university signature (1+2)

4, secondary signature

5. tagline

6. primary signature with tagline

7. academic program signature

8. secondary identity

PRIMARY SIGNATURE
W

SECONDARY SIGNATURES
U v

WEBER STATE UNIVERSITY
Marketing & Communications] 8
WEBER STATE
UNIVERSITY W WEBER STATE UNIVERSITY
Center for the Study of Student Affairs |8

Poverty & Inequality ‘ |
4

Secondary Signatures With

ACADEMIC PROGRAM SIGNATURES

—— DEPARTMENT OF — T DEPARIMENT OF =
W WEBER STATE UNIVERSITY [Tt iIA s W WEBER STATE UNIVERSITY [T (1] (1103
umke College of Health Professions Engineering, Applied Science & Technology TECHNOLOGY




PRIMARY SIGNATURE




SECONDARY SIGNATURES

W W WEBER STATE UNIVERSITY
Marketing & Communications] 8
WEBER STATE
UNIVERSITY W WEBER STATE UNIVERSITY
Center for the Study of Student Affairs |8

Poverty & Inequality 38 | |

4




Secondary Signatures With

ACADEMIC PROGRAM SIGNATURES

EBER STATE IVERSITY —— DEPARTMENT OF —  EPARTUENT OF ——
W esprzowcer PRI | @ vemsmre ey EUIGIE




LOGOS

athletics & spirit marks



LOGOS

clubs & organizations

OPTION 1: University Signature. Must include the words “club” or “student organization” in the name.

W @ WEBER STATE UNIVERSITY
WEBER STATE WEBER STATE
UNIVERSITY UNIVERSITY

Name of Your Club Name of your Slub @ WEBER STATE UNIVERSITY

or Org Goes Here Org Goes Here
Name of Your Club or Org Goes Here

OPTION 2: University athletic/spirit mark. most optionsnariations.

EBER STAT

Name of Your Club
or Org Goes Here

Name of Your Club

or Org Goes Here

W Name of Your Club
Mw or Org Goes Here

W

IN ( Name of Your Club
WS or Org Goes Here
Name of Your Club
or Org Goes Here

Name of Your Club
or Org Goes Here

Name of Your Club
or Org Goes Here

1 Tlame of Club
w: Name of Your Club

Y R CLUB NAME
OUR CLU or Org Goes Here

YOUR CLUB NAME
WEBER STATE B TMame of Ot lame o Your Gu
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EMAIL SIGNATURES



LUCID PRESS

templates
photos
writing tips
print files



LUCID PRESS



DISPLAY
MATERIALS



VALUE DATABASE



6 BASIC
DESIGN

PRINCIPLES

to help you create awesome graphics

1. Delivery 4. Balance
2. Hierarchy 5. Color
3. Fonts 6. Space

Source: blog.adobespark.com/2016/07/27/8-basic-design-principles-to-help-you-create-better-
graphics/



https://blog.adobespark.com/2016/07/27/8-basic-design-principles-to-help-you-create-better-graphics/
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